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Culture/Recreation/Education Scorecard 
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Key Measures 

FY 2013   
Actual 

FY 2014 
Actual 

FY 2015 
Actual 

FY 2016 
Annual 
Target 
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Citizen satisfaction with quality of park and 
recreation programs and classes [annual survey] 89% 88% 87% 90% 

Parks Citizen perception that Arlington is a beautiful 
place to live [annual survey] 60% 57% 60% 65% 

Parks Quality of programs and services [reported 
quarterly] 100% 99% 96% 100% 

Parks Quality of facilities [reported quarterly] 100% 98% 94% 100% 
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Arts & Culture program participation New Measure in FY 2016 7,000 

Library Family Place Libraries program attendance New Measure in FY 2016  

Parks Adult Facility Memberships 3,036 2,596 2,316 3,000 

Parks Youth Facility Memberships 4,985 4,376 4,445 4,000 

Parks Senior Facility Memberships 1,696 1,647 1,560 1,500 

Parks Active Fitness and Weight Room Memberships 14,568 14,867 13,949 14,000 

Parks Participation in programs and classes [reported 
quarterly] 47,350 42,692 53,395 42,000 

Parks Camp Participation [reported quarterly] 6,725 7,255 11,222 6,800 

Parks Swim Lesson Participation 2,999 2,876 4,522 2,750 

Parks Outdoor Pool Admissions 121,952 118,292 141,058 130,000 

Parks Rounds of golf played 151,219 128,171 126,139 145,000 

Parks Rentals (Lake Room, Bob Duncan, Rec Centers, 
Pavilions, Aquatics) 8,060 8,047 15,617 8,000 

Parks Number of unplayable golf days (Mon-Thurs) New Measure in FY 2016  

Parks Number of unplayable golf days (Fri-Sun/Holidays) New Measure in FY 2016  
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Library web site visits 1,209,117 1,421,649 1,365,606 1,250,000 

Library Self-service payments as a % of total transactions 31% 46% 57% 75% 

Library Self-service checkout as a % of total circulation 78% 73% 75% 85% 

Parks Total website sessions (naturallyfun.org) 280,933 410,395   575,000 

Parks Total impressions (APRD main Twitter/FB profiles) 
in millions 5.8 8.5   15 

Parks % of online registrations 3.2% 3.7% 3.8% 4% 

  




